
  

Poverty in Scotland:
Frames to help change people’s views 



  

Introductions

10 
good ways to change people’s 

views on poverty

5 
good ways to use media to 

help you do that



  

Introductions

- 10 minutes
- Pick a card to get into pairs
- Interview each other

- Who are you?
- Where do you work? 
- What do you about the way poverty is 
talked about in the news media?
- Any experiences with the news media?

- Introduce your partner



  

What the public thinks about poverty

more than 20,000 people from across the 
United Kingdom included in the research

3 clear messages



  

What the public thinks about poverty

“we’re beyond poverty”

UK society is prosperous and
has progressed beyond poverty

People dismiss poverty’s existence. 
Facts and stories have little impact. 

They don’t fit with this view and
simply bounce off people.



  

What the public thinks about poverty

“it’s their own fault”

An individual’s situation is the 
role result of their motivation

and life choices.

This line of thinking makes ‘try harder’ 
and ‘work more’ the only sensible solutions.

People can’t see the ways that 
contexts shape lives.



  

What the public thinks about poverty

“the game is rigged”

We’re all at the mercy of elites who
manipulate the system to keep others

down for their own gain. 

It’s not worth trying to change things, 
because nothing ever changes.



  

Changing people’s views about poverty

- 10 minutes
- Stay in your pairs
- Come up with a short sentence to challenge
one of these beliefs (25 words or less)



  

Changing people’s views about poverty

1.
make it about values

“Making a moral case for poverty is
the most effective way of framing this

issue for a broad audience.”

Compassion works well

Compassion and justice works
well with conservatives



  
Source: Common Cause Foundation - https://valuesandframes.org/



  

Changing people’s views about poverty

1.
make it about values

No values
‘We may think of poverty as something 
from the industrial past, or a problem 
that exists in the Global South, but it’s 

happening right here and 
right now in Scotland.’



  

Changing people’s views about poverty

1.
make it about values

Compassion
“In Scotland, we believe in showing 

compassion towards others, and protecting 
each other from harm. Yet, right now, 

many live in poverty. 
We share a moral responsibility 

to ensure that everyone in our country 
has a decent standard of living.”



  

Changing people’s views about poverty

1.
make it about values

Compassion and justice
“Scottish society believes in justice and 

compassion. But, right now, far too many 
people in our country are living
in poverty. We share a moral 

responsibility to make sure that everyone 
in Scotland has a decent standard

of living and the same chances in life, no 
matter who they are or 
where they come from.”



  

Changing people’s views about poverty

1.
make it about values

Watch out for making 
it about money!



  

Changing people’s views about poverty

2.
Use metaphor

“the economy restricts and 
restrains people’s choices”

“people are being swept away 
in a current of poverty”



  

Changing people’s views about poverty

3.
choose your messenger



  

Changing people’s views about poverty

3.
choose your messenger

Watch out for strongly 
politicised language!



  

Changing people’s views about poverty

4.
lead with poverty

The big problem is poverty – put it 
up front in messages, before we talk 

about causes or solutions. 

Watch out for leading 
with benefits or other 

solutions!



  

Changing people’s views about poverty

5.
“social security benefits 

can loosen the grip of 
poverty”

Watch for leading with 
benefits – values first, 

then poverty, then 
solutions!



  

Changing people’s views about poverty

6.
Use values to frame 

facts and statistics on 
the experience of 

poverty

Watch for facts by 
themselves – values 

first!



  

Changing people’s views about poverty

6a.
Stop mythbusting

“We may think of poverty as something 
from the industrial past, or a problem 
that exists in third world countries, but 
it’s happening right here and right now 
in Scotland, with more than 170,000 
people being forced to use food-banks 
last year.”



  

Changing people’s views about poverty

7.
“we all rely on public 

services”



  

Changing people’s views about poverty

8.
“we can redesign our 

economy”



  

Changing people’s views about poverty

8.
When telling someone’s 
story, focus on the big 

picture

Watch out for heartfelt 
individual stories that 
don’t show the bigger 

context



  

Changing people’s views about poverty

9.
It’s not just about words – 
think colours, images and 

music too

flickr.com
images.google.com

creativecommons.org/use-remix/
commons.wikimedia.org



  

Changing people’s views about poverty

10.
If you’re pushed for time, go 
for the simple 3-part story

1. Remind people they feel 
compassion and expect justice for 
people in their communities

2. The economy can trap people in 
poverty, or carry them away in 
the tide 

3. Social security benefits loosen the 
grip of poverty, or act as a lifeboat



  

Changing people’s views about poverty

- Look back at your messages. 
What do you think now? (15 mins)

- look for images, music, videos that might be 
helpful to talk about poverty (15 mins)



  

Changing people’s views about poverty

Thoughts for later
https://www.youtube.com/watch?
v=34B_S4rs58k

How could you use visuals to start 
helpful conversations about poverty? 

How could your community use 
visuals to activate people’s values 
around compassion and justice? 

Could you use these ideas to create 
an event for next year’s Challenge 
Poverty Week?



  

Poverty in Scotland:
Using social media to change people’s views 



  

Using social media for change

- Do you use social media at work? At home? 
What works for you? What do you like?
(10 mins)



  

Using social media for change

https://sproutsocial.com/insights/nonprofit
-social-media-guide/

http://www.begoodbesocial.org.uk/

https://mediatrust.org

https://www.theguardian.com/voluntary-sect
or-network/2013/dec/11/social-media-for-no
t-for-profit-organisations

Some useful sites

https://sproutsocial.com/insights/nonprofit-social-media-guide/
https://sproutsocial.com/insights/nonprofit-social-media-guide/
http://www.begoodbesocial.org.uk/
https://mediatrust.org/
https://www.theguardian.com/voluntary-sector-network/2013/dec/11/social-media-for-not-for-profit-organisations
https://www.theguardian.com/voluntary-sector-network/2013/dec/11/social-media-for-not-for-profit-organisations
https://www.theguardian.com/voluntary-sector-network/2013/dec/11/social-media-for-not-for-profit-organisations
https://sproutsocial.com/insights/nonprofit-social-media-guide/
https://sproutsocial.com/insights/nonprofit-social-media-guide/
http://www.begoodbesocial.org.uk/
https://mediatrust.org/
https://www.theguardian.com/voluntary-sector-network/2013/dec/11/social-media-for-not-for-profit-organisations
https://www.theguardian.com/voluntary-sector-network/2013/dec/11/social-media-for-not-for-profit-organisations
https://www.theguardian.com/voluntary-sector-network/2013/dec/11/social-media-for-not-for-profit-organisations


  

Using social media for change

http://canva.com

https://spark.adobe.com/

Email: cpw@povertyalliance.org
Password: Sc0ts4anPA!

Model social media content

http://canva.com/
https://spark.adobe.com/
mailto:cpw@povertyalliance.org
http://canva.com/
https://spark.adobe.com/
mailto:cpw@povertyalliance.org


  

Using social media for change



  

Using social media for change



  

Using social media for change



  

Using social media for change



  

Using social media for change

- Our model messages can help

- Twibbon:  
https://twibbon.com/support/challenge-poverty-week

- Remember the hashtags!
#cpw18
#ayewecan

- Challenge Poverty Week logos
R0 G147 B201
#0093c9
C100 M27 Y0 K21

https://twibbon.com/support/challenge-poverty-week
https://twibbon.com/support/challenge-poverty-week


  

Poverty in Scotland:
Using news media to change people’s views 



  

Writing a news release

Your local media will be your most important 
outlet – build up a list

Journalists want TRUTH
Timely – Real – Unique – Topical – Human

Use the model news release as a guide

Build up a relationship

If you don’t get in – don’t worry. 
Keep on keeping on. 



  

Photos

Make your pictures better
https://prezi.com/bfipwphzecew/good-vs-bad-photography/

Rule of Thirds
https://digital-photography-school.com/rule-of-thirds/

https://prezi.com/bfipwphzecew/good-vs-bad-photography/
https://digital-photography-school.com/rule-of-thirds/
https://prezi.com/bfipwphzecew/good-vs-bad-photography/
https://digital-photography-school.com/rule-of-thirds/


  



  



  



  

Opinion pieces and blogs

Use the models to help you

Try and get an opinion piece into 
newspapers. Failing that, go for a shorter 
letter to the editor. 

Remember it’s your opinion – you can say 
whatever you like. 

Try and remember the framing training – 
values first, poverty before solutions, tone 
down political language.

Can you get other messengers to write
pieces too? MSPs? Councillors?   



  

Talking points and interviews

Don’t worry too much!

Answer questions 
directly and go on to 
your talking points. 



  

Thanks and good luck! 
Don’t forget your feedback form
and to let us know how you got on.



  

 

  

Poverty in Scotland:
Frames to help change people’s views 

Many thanks for taking part in this training for 
Challenge Poverty Week 2018. 

The training is designed to help you use the media to 
attract more attention for Challenge Poverty Week 
events, and to help us all use frames that should 
hopefully change the unhelpful views that many 
people have about poverty. 

Alongside this training, we’ve created a lot of model 
content – like a news release, talking points, and 
social media content – that we hope you’ll take, 
adapt, and use for your own needs during 
Challenge Poverty Week and beyond.



  

 

  

Introductions

10 
good ways to change people’s 

views on poverty

5 
good ways to use media to 

help you do that

We’ll be talking a lot about frames. Framing your is 
basically about choosing an effective way to 
present your message. 

We’re going to look at research into what people 
think about poverty, and then we’re going to come 
up with 10 ways that we can use framing to help 
change people’s unhelpful views. 

Then we’ll take a break, and we’ll look at five ways 
you can use the media – both social media and the 
news media – to get your message out there.



  

 

  

Introductions

- 10 minutes
- Pick a card to get into pairs
- Interview each other

- Who are you?
- Where do you work? 
- What do you about the way poverty is 
talked about in the news media?
- Any experiences with the news media?

- Introduce your partner

First – pick a card in an envelope. Find your matching 
card partner. Trainer also takes part.

Interview each other. (10 minutes) 
Introduce your partner to the group



  

 

  

What the public thinks about poverty

more than 20,000 people from across the 
United Kingdom included in the research

3 clear messages

The Frameworks Institute is a US-based research 
company, helping organisations communicate 
better. They were funded by the Joseph Rowntree 
Foundation to look at how people in the UK think 
about poverty. It was a really in-depth bit of 
research that involved getting the views of more 
than 20,000 people across the UK, including 
Scotland.

There were three clear messages that came out of 
the research. 



  

 

  

What the public thinks about poverty

“we’re beyond poverty”

UK society is prosperous and
has progressed beyond poverty

People dismiss poverty’s existence. 
Facts and stories have little impact. 

They don’t fit with this view and
simply bounce off people.



  

 

  

What the public thinks about poverty

“it’s their own fault”

An individual’s situation is the 
role result of their motivation

and life choices.

This line of thinking makes ‘try harder’ 
and ‘work more’ the only sensible solutions.

People can’t see the ways that 
contexts shape lives.



  

 

  

What the public thinks about poverty

“the game is rigged”

We’re all at the mercy of elites who
manipulate the system to keep others

down for their own gain. 

It’s not worth trying to change things, 
because nothing ever changes.



  

 

  

Changing people’s views about poverty

- 10 minutes
- Stay in your pairs
- Come up with a short sentence to challenge
one of these beliefs (25 words or less)



  

 

  

Changing people’s views about poverty

1.
make it about values

“Making a moral case for poverty is
the most effective way of framing this

issue for a broad audience.”

Compassion works well

Compassion and justice works
well with conservatives

So how do we change people’s views? 
There’s lots of cognitive science that suggests that 

one good way is to appeal to people’s shared 
values.

We do this by creating ‘frames’ that activate those 
values. Frames are basically, words, images, or 
sounds that are used to frame a conversation. 

Making a moral case for poverty that activates 
people’s values is the recommendation from this 
research. 

The research found that activating people’s values of 
‘compassion’ works well in terms of getting them to 
think about poverty in a helpful way. 

For people who are a bit more conservative, adding 
in the value of ‘justice’ also helps.



  

 

  
Source: Common Cause Foundation - https://valuesandframes.org/

Why does appealing to values work? Have a look at 
this chart. Where do you think the values of 
‘compassion’ or ‘justice’ would sit here? 
(UNIVERSALISM)

The science says that we all share these kinds of 
values to a greater or lesser extent. But when one 
value is activated by a frame, it gets strengthened 
over time, while values on the opposite side of the 
chart get weakened. 

It’s not an immediate change – but the more that 
people’s positive views are activated, the stronger 
they get. Like a muscle doing weight training. That 
means we have to be consistent in the framing of 
our messages, and we have to do it over time. 

This research says that when people’s values 
change, their views change too. And not just about 
poverty, but about a whole range of issues.



  

 

  

Changing people’s views about poverty

1.
make it about values

No values
‘We may think of poverty as something 
from the industrial past, or a problem 
that exists in the Global South, but it’s 

happening right here and 
right now in Scotland.’

Here’s a frame that doesn’t make a direct attempt to 
activate people’s values. 



  

 

  

Changing people’s views about poverty

1.
make it about values

Compassion
“In Scotland, we believe in showing 

compassion towards others, and protecting 
each other from harm. Yet, right now, 

many live in poverty. 
We share a moral responsibility 

to ensure that everyone in our country 
has a decent standard of living.”

Here’s a frame that’s designed to activate people’s 
compassionate values. As you can see – it’s not 
hard to do. All we need to do is use the word 
compassion and underline the moral responsibility 
that we have to look out for each other.



  

 

  

Changing people’s views about poverty

1.
make it about values

Compassion and justice
“Scottish society believes in justice and 

compassion. But, right now, far too many 
people in our country are living
in poverty. We share a moral 

responsibility to make sure that everyone 
in Scotland has a decent standard

of living and the same chances in life, no 
matter who they are or 
where they come from.”

And here’s a frame that’s designed to activate values 
of compassion and justice. Again, it’s not hard to 
do. Just put the values up front before – and again 
mention our moral responsibility to look out for each 
other. 



  

 

  

Changing people’s views about poverty

1.
make it about values

Watch out for making 
it about money!

So here’s the first of our Ten good ways to change 
people’s views about poverty. Make it about 
people’s values. 

And watch out about making it about money. This is a 
society that is based on hard cash, and quite often 
we use talk about issues using a money frame. We 
might say things like ‘Helping the poorest people 
will give a boost to the economy’ or ‘Poorer people 
are more likely to spend their money in the local 
economy, so it makes sense to help them’. 

These things might be true – but if we use a money 
frame, we activate people’s values around money. 
Where are those on the chart? Is it useful for us to 
activate those values? 

So make it about values – but make it about the 
values that you want to strengthen, not the ones 
you want to weaken. 



  

 

  

Changing people’s views about poverty

2.
Use metaphor

“the economy restricts and 
restrains people’s choices”

“people are being swept away 
in a current of poverty”

Metaphor is just a way of describing a thing by 
likening it to something else.

There’s a cognitive linguist called George Lakoff. He 
studies how language works in the brain, and he’s 
an expert on using frames to change values. He 
says that metaphor is hardwired in the human 
brain. It’s how we understand the world. 

Good things are up. Bad things are down. The future 
is forward. The past is behind. These are all 
metaphors, but we use them so often, we hardly 
notice them at all. 

The Frameworks research found that using these 
metaphors can help people get a helpful mental 
picture of how poverty works. The economy 
restricts and restrains people. Circumstances – 
economic, or social, or personal – can sweep 
people away in the current. 



  

 

  

Changing people’s views about poverty

3.
choose your messenger

Most of the time, the messenger will be you or 
someone from your organisation. It might also be a 
service user or supporter. Whoever it is, the 
research found that the messenger can make a 
difference. It found that when Bishops deliver a 
poverty message, that people listen more. And the 
same is true of Conservative politicians. The first is 
probably because Bishops’ values are in line with 
Compassion and Justice. The second is maybe 
because it’s perhaps a bit surprising – and 
interesting to people – that a Conservative supports 
those values. Whoever you choose – make sure 
your messenger is giving a clear values-based 
message. 

(Refer to this section of the JRF document.)



  

 

  

Changing people’s views about poverty

3.
choose your messenger

Watch out for strongly 
politicised language!

While we’re talking about Conservative politicians – 
the research advises against using heavily political 
language. It turns people off. That doesn’t mean we 
shouldn’t be campaigning against the bad things 
that politicians do – but it means we should be 
doing it based on people’s shared values, rather 
than any sense of party politics. 

(Refer to this section in the JRF document)



  

 

  

Changing people’s views about poverty

4.
lead with poverty

The big problem is poverty – put it 
up front in messages, before we talk 

about causes or solutions. 

Watch out for leading 
with benefits or other 

solutions!

Ok. Number 4 of our good ways to change people’s 
views about poverty. 

The research found that leading with the issue of 
benefit cuts allows people to fall back on their view 
that poverty is a thing of the past in the UK, and 
starts discussions about who deserves support. 

A way of getting around this is by leading with poverty 
– not benefits or other solutions. That puts people 
in a place where they’re more ready to listen. 

(Refer to this section in the JRF document)



  

 

  

Changing people’s views about poverty

5.
“social security benefits 

can loosen the grip of 
poverty”

Watch for leading with 
benefits – values first, 

then poverty, then 
solutions!

But after we’ve highlighted our shared values, and 
then led with poverty as the problem, we can then 
start to talk about solutions. Social security benefits 
are one of those solutions. If we use the ‘restricts 
and restrains’ metaphor, we can talk about how 
benefits ‘loosen the grip of poverty’ or something 
similar. The research found that this frame helps 
bypass people’s unhelpful views. Can you think of 
another way to use that ‘restricts and restrains’ 
metaphor to talk about benefits? (Maybe ‘cuts the 
rope’ or ‘unlocks the handcuffs’ or ‘opens the 
gates’)

(Refer to this section of the JRF document)



  

 

  

Changing people’s views about poverty

6.
Use values to frame 

facts and statistics on 
the experience of 

poverty

Watch for facts by 
themselves – values 

first!

We often use numbers to try to challenge people’s 
beliefs around poverty - the growth in benefits 
sanctions, or use of food-banks, or rise in poverty 
rates might be good examples. But research has 
found that using the numbers alone isn’t effective. 
As we’ve seen, many people have a belief that the 
UK is beyond poverty. It’s a strong belief – so 
strong that facts and figures alone often bounce off 
it. 

So don’t use facts by themselves. Remember to 
activate people’s values first.



  

 

  

Changing people’s views about poverty

6a.
Stop mythbusting

“We may think of poverty as something 
from the industrial past, or a problem 
that exists in third world countries, but 
it’s happening right here and right now 
in Scotland, with more than 170,000 
people being forced to use food-banks 
last year.”

That means that a message like this maybe isn’t 
effective.

There are two problems here. When you start to try to 
‘bust myths’ you end up having to use the myth 
itself. When people who already have a strong 
belief that poverty is a thing of the past hear the 
phrase ‘We may think of poverty as something from 
the industrial past...’ then the very use of the frame 
activates and strengthens that belief – even if you 
go on to try and counter it with numbers. 

And the second problem we’ve already seen. 
People’s values operate at a deep level – facts and 
figures often don’t make a dent in the beliefs that 
those values are based on. Values first!

(Refer to this section of the JRF document.)



  

 

  

Changing people’s views about poverty

7.
“we all rely on public 

services”

The research also found that’s helpful to remind 
people of the public services we all rely on day-to-
day. 
This means drawing attention to the public systems 
that are part of the fabric of everyday life for us all. It 
also means showing how vital they are for people 
who are struggling. 
Putting education, roads, and the NHS in the same 
category as social security benefits and other anti-
poverty measures helps bypass people’s unhelpful 
views. Can we think of a frame that might do that?
“People in Scotland care for each other. We’ve 
created an NHS that’s there when anyone needs it, 
and that should have the resources it needs to 
properly help people. Our social security system 
needs to be the same - there when we need it, and 
with the resources to give people the help that they 
need.”
(Refer to this section of the JRF document.) 



  

 

  

Changing people’s views about poverty

8.
“we can redesign our 

economy”

The economy is seen as big, complicated and 
unmovable. It’s viewed as a natural part of our lives – 
it’s just the way it is and just does what it does.

To avoid triggering this fatalism and instead instil a 
powerful sense of pragmatism, we can talk about the
economy as a designed system – one that we can 
redesign.

What kind of metaphors might help here do you 
think? (‘Reprogram our economy’, ‘rebuild our 
economy’, ‘change the recipe’, ‘fix the steering’)
(Refer people to this section in the JRF document.)



  

 

  

Changing people’s views about poverty

8.
When telling someone’s 
story, focus on the big 

picture

Watch out for heartfelt 
individual stories that 
don’t show the bigger 

context

If we don’t tie in stories to the bigger picture, there’s a 
danger that the story becomes about ‘someone 
who pulled themselves up by their bootstraps’. 

‘Sarah was born in a poor area of Scotland, with just 
her mother looking after her. The only money 
coming into the family was from social security. But 
she worked hard at school and got to university. 
Now she’s a doctor, back helping people in the 
community she grew up in’. 

That only helps strengthen the view that poverty is 
about individual choices – not a complex problem 
tied into the way our economy works.

Better to say upfront - ‘Without a decent social 
security system, and without the education system 
that we all rely on, the lives of people in poverty are 
very restricted. Especially children. But the services 
we all rely on can help loosen the grip.” Then you 
can go on to tell Sarah’s story.  



  

 

  

Changing people’s views about poverty

9.
It’s not just about words – 
think colours, images and 

music too

flickr.com
images.google.com

creativecommons.org/use-remix/
commons.wikimedia.org

Show trainees how to find Creative Commons 
images, film, music. 

Why did we play the music and show you the sea as 
you came into the room? Because research says 
it’s calming and we wanted you to be at your ease.

 Why is this presentation done mostly in blue? Again, 
because research has found that people find it 
calming. 

Why is it when you have a task to do, we’ve used an 
image with yellow? 

Because research has found that yellow gets people 
invigorated. 

Framing isn’t just about words – try and make 
everything work for you. 



  

 

  

Changing people’s views about poverty

10.
If you’re pushed for time, go 
for the simple 3-part story

1. Remind people they feel 
compassion and expect justice for 
people in their communities

2. The economy can trap people in 
poverty, or carry them away in 
the tide 

3. Social security benefits loosen the 
grip of poverty, or act as a lifeboat



  

 

  

Changing people’s views about poverty

- Look back at your messages. 
What do you think now? (15 mins)

- look for images, music, videos that might be 
helpful to talk about poverty (15 mins)



  

 

  

Changing people’s views about poverty

Thoughts for later
https://www.youtube.com/watch?
v=34B_S4rs58k

How could you use visuals to start 
helpful conversations about poverty? 

How could your community use 
visuals to activate people’s values 
around compassion and justice? 

Could you use these ideas to create 
an event for next year’s Challenge 
Poverty Week?



  

 

  

Poverty in Scotland:
Using social media to change people’s views 



  

 

  

Using social media for change

- Do you use social media at work? At home? 
What works for you? What do you like?
(10 mins)



  

 

  

Using social media for change

https://sproutsocial.com/insights/nonprofit
-social-media-guide/

http://www.begoodbesocial.org.uk/

https://mediatrust.org

https://www.theguardian.com/voluntary-sect
or-network/2013/dec/11/social-media-for-no
t-for-profit-organisations

Some useful sites

We don’t have enough time to go into social media in 
detail, but if you want to start looking at a strategy 
for your social media use, here are some useful 
links for you. The last one from The Guardian has a 
good quote: 

 "It's the content that makes connections – 
powerful images, powerful videos and powerful 
text, even if it's only 140 characters. It doesn't 
matter the industry you're in, whether its non-
profit or publishing, the question is how can we 
effectively use content to get our message 
across?"



  

 

  

Using social media for change

http://canva.com

https://spark.adobe.com/

Email: cpw@povertyalliance.org
Password: Sc0ts4anPA!

Model social media content

So how do we create that strong content? Research 
shows that images get more engagement on social 
media than words alone. 

You can use Canva to create graphics for all the 
major social media platforms. Please feel free to 
log in to the account and play around. We’ve also 
created an account on Adobe Spark, which is 
similar to Canva, but also allows you to create 
video content, simply and quickly. 



  

 

  

Using social media for change

Here’s some of model social media content that 
we’ve created, trying to use the framing that we 
talked about earlier. In the uploads section, you can 
see we’ve uploaded lots of photographs along the 
themes of ‘currents’ and ‘restricts and restrains’ that 
might be useful for you. Take them as they are, or 
use them as inspiration for your own. 

PLEASE NOTE THAT WE’D LIKE THESE 
ACCOUNTS ONLY TO BE USED FOR CONTENT 
CONNECTED WITH CHALLENGE POVERTY 
WEEK. IF YOU WANT TO CREATE CONTENT 
FOR OTHER PURPOSES, PLEASE CREATE 
YOUR OWN ACCOUNT. IT’S REALLY EASY TO 
DO!



  

 

  

Using social media for change



  

 

  

Using social media for change



  

 

  

Using social media for change

We’ve also created draft social media messages 
along different themes that we’ll be using during 
Challenge Poverty Week, and which we hope you’ll 
use, or adapt for your own purposes. 



  

 

  

Using social media for change

- Our model messages can help

- Twibbon:  
https://twibbon.com/support/challenge-poverty-week

- Remember the hashtags!
#cpw18
#ayewecan

- Challenge Poverty Week logos
R0 G147 B201
#0093c9
C100 M27 Y0 K21

We’ve also created draft social media messages 
along different themes that we’ll be using during 
Challenge Poverty Week, and which we hope you’ll 
use, or adapt for your own purposes.

Also remember the hashtags when you’re using 
social media. It helps people to find events and 
messages connected to Challenge Poverty Week, 
and it also creates the feeling of a movement 
against poverty. 

Also – please feel free to take and use the Challenge 
Poverty Week logos for your own social media, or 
posters, or leaflets. If you’re into design and want to 
know the blue colour used in the logos – here they 
are. 



  

 

  

Poverty in Scotland:
Using news media to change people’s views 



  

 

Do any of you know any journalists? Do you buy your local paper? If you don’t already, 
either go to your newsagents and get one or look for free in your library. Get their 
contact details – especially their email. See a story you like – either the subject matter 
or the way it was written? Look at the name of the journalist who wrote. Keep a list of 
contacts.

T- Timely/ time bound – There's much less chance of a story getting picked up if it's 
outside the time hook, or if it's talking about an event that happened a fortnight ago.

R- Real – journalists and reporters deal with facts - statistics, figures that can prove your 
shop’s worth or things that are happening. 

U- Unique/ Quirky/ different/ unusual – the first, the biggest, the best, the newest, the 
latest, the only

T - Topical-– Is it about a current theme or issue that's getting attention at a local or 
national level? For example, when the theme of suicide came up in Coronation Street, 
the Samaritans got lots of press interest and lots of new callers. Could you tie your 
story into a time hook? Christmas? New Year message? Summer holidays? Easter? 
Challenge Poverty Week?

H - Human- every poverty story is about people. It is the human angle that will get the 
journalist interested. But remember our training on framing – try to make human 
stories part of a bigger narrative about how the economy restricts people's lives, and 
how benefits, or training, or education.  

The more of these boxes you tick with your news release, the more likely it is that you will 
make the paper.

Use the model template as a guide – we’ll go through it together in a minute.
News releases are essential for dealing with the media. They are what a journalist will 

ask for if they don’t have much time, they will often just cut and past it whole. And 
there are fewer and fewer journalists because of cuts, so they often don’t have a lot of 
time. Bad news for journalists. But maybe good news for you. Using a news release 
gives everyone involved in your event or story a chance to agree on what you are 
saying publicly. It’s more controlled than just picking up the phone or dropping a 
journalist a quick email. Nothing wrong with that if you’ve got a relationship of trust – 
but be careful.   

Once you’ve made contact with a journalist, keep in touch but don’t pester them. An 
email or phone call every couple of months, just to keep them up to date with on-
going activities is fine if they show interest, but otherwise keep your contact restricted 
to when you actually have a news release ready to go. Hopefully though you’ll build a 
relationship with them. Invite them to events. Put them on your mailing lists. Follow 
them on social media. 

GO THROUGH THE MODE NEWSS RELEASE AND ASSOCIATED NOTES. THESE 
HAVE BEEN CREATED WITH CPW18 IN MIND, BUT COULD BE USED AS A GUIDE 
FOR ANY NEWSWORTHY EVENT

If your news release isn’t used, don’t be disheartened. It could have been for one of a 
hundred different reasons – from lack of space, or lack of time, or a particular 
journalist having a bad day. There's not a lot of point in worrying about it. Just keep on 
getting your news releases out there. If you give journalists some decent news, 
presented in a way that makes sense to them, then eventually you'll get in. And when 
you sell in your next news release, you can ask the journalist why the last one didn't 
get used. But do it in a polite way. You catch more flies with honey.



  

 

  

Photos

Make your pictures better
https://prezi.com/bfipwphzecew/good-vs-bad-photography/

Rule of Thirds
https://digital-photography-school.com/rule-of-thirds/

Papers don’t have a lot of photographers. You should 
maybe thinking of taking photos of your events, 
which you can send to them after, and which you 
can use on your social media. 

Here are a couple of sites with advice on taking 
decent photos. Let’s have a look at a couple of 
photos now. Which one is better? 



  

 

  



  

 

  



  

 

  

(Hopefully the trainees will choose the second image! 
It’s a chance to explain the rule of threes, where 
subjects are placed at the intersections of the 
thirds. It’s a simple way to make photos better 
composed.) 



  

 

  

Opinion pieces and blogs

Use the models to help you

Try and get an opinion piece into 
newspapers. Failing that, go for a shorter 
letter to the editor. 

Remember it’s your opinion – you can say 
whatever you like. 

Try and remember the framing training – 
values first, poverty before solutions, tone 
down political language.

Can you get other messengers to write
pieces too? MSPs? Councillors?   

Take the trainees through the model opinion piece 
and letter to the editor. 



  

 

  

Talking points and interviews

Don’t worry too much!

Answer questions 
directly and go on to 
your talking points. 

Take trainees through the talking points. If you have 
time, you could act as the journalist and carry out 
an interview. 

1. Wait until the complete question is asked.
2. Answer the question directly.
3. Bridge to your talking points.
4. Present your talking points.
5. Be prepared to back up your statements with facts 

or another message.

Show them the techniques for dealing with poor 
questions. And remember – if a newspaper 
journalist is on the phone and you don’t like where 
their questions are going, tell them to put them in 
an email. More time for you to deal with it.



  

 

  

Thanks and good luck! 
Don’t forget your feedback form
and to let us know how you got on.
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